SELLING AIDS! 


poe EN 
EXPLOITATION — 
40” x 60” 


Shown at right is a 
reproduction of the 
special exploitation 
40” x 60” available 


at National Screen 


Service for advance 


SEE THE FUNNIEST PICTURE OF THE YEAR 


“THE MOUSE THAT ROARED” 
ce SUNS, Jean Senne 


and current use, Q 
out-front and in | 
your theatre lobby. Order: Special Ex- 


ploitation 40” x 60”—Style Z. 


TRANSCRIPTION: A number of varied 
spot announcements are available, open- 
end for local commentator to add credits. 
Order through your Columbia exchange. 
Dise will be shipped from New York. Get 


’em on the air! 


PHOTO STORY: The story of the film told 
in pictures and accompanying captions for 
newspaper and television use. Order direct 
from: Columbia Pictures Publicity Dept., 
711 Fifth Ave., New York 22, N. Y. Material 
will be mailed direct to the newspaper or 


TV station and your name credited. 


PAGE ONEs—A full-size reproduction of 
the Cleveland Plain Dealer’s first page, with 
its story of the Geneva showing of ‘The 
Mouse That Roared’”’ to diplomats assem- 
bled there, is available FREE, in limited 
quantities. Superimposed on the Cleveland 
paper’s page one is a similar story which 
appeared in the Los Angeles Times. Locate 
local clippings for lobby, windows or out- 
front display. For the reproduction, write 
to: Exploitation Department, Columbia 
Pictures, 711 5th Ave., N. Y. 22, N. Y. 
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Screen play by Roger MacDougall, Stanley Mann; 


FOR STORES — Use the Grand Fenwick 
“crest,” (Still No. Art 6) as the key art in 
a “By Appointment” card to be planted in 
every store window in town! Card should 
be a dignified statement, printed on colored 


stock, along the following lines: 


This establishment has been honored 
BY APPOINTMENT 
as a special purveyor to 
H. R. H. GLORIANA XII 
because of services performed 
in the interests of her country 
THE DUCHY OF GRAND FENWICK 
(Still No. Art 6) 
and in commemoration of 


that country’s major export 


THE MOUSE THAT ROARED 


WAR DECLARATION—A limited quantity 
of the “Declaration of War” message from 
the picture, printed on parchment, is avail- 
able for ‘‘The Mouse That Roared”’ show- 
men. Write now for your copy for use in 
theatre lobby, in windows and for publicity 
and promotion purposes. Parchment decla- 
ration will be distributed free on a first- 
come, first-served basis, as long as the 
supply lasts. Write direct to: Exploitation 
Department, Columbia Pictures, 711 5th 
Ave., N. Y. 22, N. Y. 


TWO TELOPS: Style A is a 10-second spot 
with identification shared by the TV station. 
Style B is intended to carry theatre and play- 
date imprint only. Price for each telop: 
$7.50 with imprint; $5.00 without im- 
print; $2.00 for each additional slide or 
telop. Specify telop and copy when you 
order from QQ Title Card Co., 247 West 
46th Street, New York 36, N. Y. 


Tully 
Gloriana RT ee ae 


WASHINGTON! BOSTON! 
NEW YORK! CHICAGO! 


The American premiere of "The Mouse That Roared," in Washington, 


D.C., set a pattern for audience interest and excitement which was dupli- 


cated in other key cities around the country. In four spots, at this writing, 


mre 


The Mouse That Roared" started big .. 


. and is still growing bigger! 


The Washington opening attracted coast-to-coast attention to the film, 


winning nation-wide newspaper space... time on the Jack Paar show... 


a Morgan Beatty network radio broadcast . . 


. national magazine men- 


tions, etc. These pre-selling activities were capitalized on locally. 


In Washington, the film's "Duchy of Grand Fenwick'’ established an 
Embassy, complete with Ambassador and flag, a diplomatic reception, 


exchanges of greetings with officials of this and other governments, etc. 
This “hoax about a hoax'' delighted Washingtonians and attracted 
them to "The Mouse That Roared,'’ which delighted them still more! 


If your situation and time permit, set up an Embassy of your own! There 


is also a special showmanship kit available on the Washington opening 


telling how to duplicate it locally. Write for it! 


Exploitation Dept., Columbia Pictures Corp., 711 oth Ave., N.Y. 22 N.Y. 
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(Not for Publication) The Grand Duchy of Fen- 
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peace forever. Tully and Helen are wed and 
live happy ever after in the little country that 

ns _. Ken Stanley made the world sit up and listen to reason. 
we a ......... Bill Edwards Running time—38 minutes 


ETM LULU LLL LULL LLCO CLL COCCI UU CUNO UMMC CUC Ts TUCO LOU UEC LUC CUU COUT UOT UOC UOT U OUT UU O 


son; Hairdresser, Joyce James; Produced by 
Walter Shenson; Associate Producer, Jon Pening- 
ton; A Highroad Picture. A Carl Foreman Pre- 
sentation. A Columbia Release. 


Ticket Collector .......... Adena 
Cunard Captain... 
Cunard 2nd Officer 
Army Captain... 


.... Jacques Cey 
_ Stuart Sanders 
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They ve taken over the country : 
in a wave of laughs!! furry 


Now the fun captures [tvs 
CHICAGO! 


-says LIFE 


The hilarious story of how the 
Duchy of Grand Fenwick waged war 
on the U.S.-and won! 


Carl Foreman presents 


PETER _ AN Si 
g 


SELLERS: SEBERG 


Screenplay by Roger MacDougall and Stanley Mann - From the novel by Leonard Wibberley 
Produced by Walter Shenson - Directed by Jack Arnold - a Highroad Production - a Columbia Pictures Release -in EASTMAN COLOR 


Ad No. 403—568 lines 


—————— 
Important! 


Ad Mat 403 comes to you with a space where 


the word ‘Chicago’ is shown. 


Be sure to include your own city’s name! 
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includes the following seven ad mats 
and two publicity scenes: 


e Ad No. 103 e Ad No. 203 
e Ad No. 104 e Ad No. 204 
* Ad No. 105 — « Ad No. 205 : Pee os : 
* Ad No. 106 — » Publicity I-A : ‘> er 
° Publicity 2-A = A HIQHROAD PRODUCTION - A COLUMBIA PICTURES RELEASE iw EASTMAN COLOR 
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“THE MOUSE THAT ROARED’ 


IS OUR NOMINEE FOR 
THE FUNNIEST PICTURE 
OF THE YEAR!” «x 


N.Y. World-Telegram 


“A hilarious movie! Peter Sellers is the 
funniest actor England has sent to 
America since Alec Guinness!” 

—Life Magazine 


“Wild fun, in terms of social burlesque 
and sheer Mack Sennett farce... it 
has a clear Guinness comic quality!” 

— Crowther, N. Y. Times 


“Brilliant... sparkling with wit, satire, 
and juicy humor!”” —Zunser, Cue Magazine 


“A comedy that is sending audiences 
into roars of laughter!” 
— Cameron, N.Y. News 


“Brilliant! Wonderful! Hilarious!” 
—Redbook Magazine 


ROARED” 


PETER SELLERS - JEAN SEBERG 


Screenplay by Roger MacDougall and Stanley Mann 
From the novel by Leonard Wibberley * Produced by Walter Shenson 
Directed by Jack Arnold » A HIGHROAD PRODUCTION 
A COLUMBIA PICTURES RELEASE - in EASTMAN COLOR 


Ad No. 201—246 lines 


IMPORTANT! 


In all advertising, publicity and exploita- 
tion on ‘The Mouse That Roared,”’ show- 
men are advised to highlight the fact that 
the picture is based on one of the most 


hilarious stories ever published by the 


Saturday Evening Post. 
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Code, a self-regulatory procedure of the Motion Picture Association of America, 


@ All material in this pressbook has been approved under the MPAA Advertising 
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Screenplay by Roger MacDougall 
and Stanley Mann * From the 


PETER SELLE 
JEAN SEBERG « 


novel by Leonard Wibberley 
Produced by Walter Shenson 
Directed by Jack Amold 
a Highroad Production 
a Columbia Pictures Release 


in EASTMAN COLOR 
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oe NFR es ; Directed by Jack Arnold - a Highroad Production - a Columbia Pictures Release 
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jae) 4 | ie “The Mouse That Roared”’ is funny, from begin- Aan cuonn A EASTMAN COLOR 
ef @ ee : : ‘ qd z 
& Wee ning to end... from the very beginning to the very = 
eae VN wa end. It is urged, therefore, that the following pro- Ad No. 106—15 lines 
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Rk 
¢ Open the theatre curtains prior to the ap- Invasio Ul ig 
pearance of the “Columbia Lady” . . . the eee ie 
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hilarity actually begins when this famous ! 
trademark (as she appears in this picture) FUNNIEST EVER! | 
first flashes on the screen. | & € | 
| 
Do not close y tains when “The End” BS Be 
¢ Donot close your curtains when “‘The En a ¥. 


card appears, since the trademark (the ‘‘Co- g 
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SELLERS SEBERG lumbia Lady”) returns for an additional That 
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Screenplay by Roger MacDougall and Stanley Mann «From the novel by humorous wind-up. <n) 

Leonard Wibbetley + Produced by Waller Shenson « Directed by Jack 6 66 LO) 

Arnold» A IGHROAO PRODUCTION = A COLUMBA PICTURES RELEASE e Out-front and in your advertising carry 
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‘A wighROAD PRODUCTION « 


starting times. so that your patrons can see 


“The Mouse That Roared” from the begin- 
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WATCH OUT CHICAGO! 
THE BIG LAUGH INVASION STARTS 


TOMORROW!!! 


CP 


cs) 
FH) Scene 


is more fun than 
a barrel of 
Fenwickians! 
It’s the hilarious 
_——* story of how 
Ae aa s | *iiytas 
smallest army 
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Important! 
Ad Mats 301 and 207 come to you with a 


space where the word ‘Chicago’ is shown. 


Be sure to include your own city’s name! 
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PETER SELLERS JEAN SEBERG Screenplay by Roger MacDougall and Stanley Mann - From the novel by Leonard Wibberley - Produced by Walter Shenson - Directed by Jack Arnold a Highroad Production - a Columbia Pictures Release EASTMAN COLOR 
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PETER SELLERS JEAN SEBERG 


Screenplay by Roger MacDougall and Stanley Mann Be 
From the novel by Leonard Wibberley - Produced by Walter Shenson = 
Directed by Jack Arnold. a Highroad Production - a Columbia Pictures Release 


Ad No. 207—258 lines 
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Ad No. 205 


"ri Really Funny! __ 
~ Jt ought... 
to run 


for months!”’ 


— Bennett Cerf 
You 
haven't 
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““THE MOUSE THAT ROARED’ IS OUR NOMINEE 
FOR THE FUNNIEST PICTURE OF THE YEAR!” 


— Cook, N.Y. World-Telegram 


“A hilarious movie! Peter Sellers is the funniest actor England has sent 
to America since Alec Guinness!”’ —Life Magazine 


“Wild fun, in terms of social burlesque and sheer Mack Sennett farce...it has a 
clear Guinness comic quality!”’ —Crowther, N.Y. Times 


“Starting with the title, everything about ‘The Mouse That Roared’ is 
hugely amusing! Ingeniously off-beat comedy, with delightfully daffy 
incidents, gags and chases. An elegant spoof!” — Pe/swick, N.Y. Journal-American 


“Brilliant ... sparkling with wit, satire and juicy humor!” —Zunser, Cue Magazine 


“A comedy that is sending audiences into roars of laughter!” 
—Cameron, N.Y. Daily News 


1? 


“A sprightly rib! Peter Sellers is very funny —Gilbert, N.Y. Mirror 


“Brilliant! Wonderful! Hilarious!’ “Downright hilarious!’ 
— Redbook Magazine —Saturday Review 
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Screenplay by Roger MacDougall and Stanley Mann 
From the novel by Leonard Wibberley - Produced 

by Walter Shenson - Directed by Jack Arnold 

a Highroad Production - a Columbia Pictures Release 


PETER SELLERS AS THE ROYAL FAMILY OF THE DUCHY OF GRAND FENWICK 


e: 


Peter Sellers Peter Sellers Peter Sellers 
as The Grand Duchess as The Prime Minister as The Field Marshall 


CARL FOREMAN presents 


Ad No, 206—192 lines “THE MOUSE THAT ROARED” 


starring 


PETER SELLERS - JEAN SEBERG 


Screenplay by Roger MacDougall and Stanley Mann + From the novel by Leonard Wibberley * Produced by Walter Shenson 
Directed by Jack Arnold » A HIGHROAD PRODUCTION + A COLUMBIA PICTURES RELEASE + in EASTMAN COLOR 


Ad No. 401—508 lines 


Carl Foreman presents AC 


\ Local Quotes 


One or more of the quote ads shown here can be photostatted 
upward, and colored, for tremendously effective out-front and 
window displays, complementing your advance ad campaign. 
After playdate, substitute local quotes from critics, radio/TV 
commentators, local VIP’s, ete., in displays . . . advertising . . . 


and, of course, in your publicity! 


eee nee 


PETER STARING 


SELLERS SEBERG 


Screenplay by Roger MacDougall and Stanley Mann 

From the novel by Leonard Wibberley 
Produced by Walter Shenson - Directed by Jack Arnald 
a Highroad Production - a Columbia Pictures Release 


Ad No. 203—80 lines 


é & Lift Flap for Additional Ads Page 5 


(Mat 2-A; Still No. 147-A) Peter Sellers is shown in the three roles he portrays 
in Columbia Pictures' "The Mouse That Roared," in Eastman Color, co-starring 


with Jean Seberg. 


(Review) 


Brilliant British comedian Peter 
Sellers, in a triple role, and pretty 
Jean Seberg, who has made her 
reputation in dramatic roles, hap- 
pily step out in Columbia Pictures’ 
sparkling comedy, “The Mouse 
That Roared.” Filmed in Eastman 
Color, the comedy opened yester- 
day atthe &.. ccc. Theatre to the 
delight of its audience. 

“The Mouse That Roared’” is 
the joyous story of Grand Fen- 
wick, the smallest country in the 
world, which declares war on 
America in order to be defeated 
and splendidly rehabilitated by a 
generous victor. Sellers plays the 
duchess of Grand Fenwick, her 
prime minister and the simple- 
minded hero who leads the na- 
tion’s expeditionary force of 20 
chain-mailed warriors. His three 
characterizations, sharply deline- 
ated from one another, are up- 
roariously funny. 

Sellers “invades” a New York 
whose streets are deserted be- 
cause of an air raid drill. Unaware 
of the fact that he is supposed to 
lose the “war,” Sellers captures 
a U.S. Army general and four be- 
wildered New York cops. He also 
scoops up a dreadful new instru- 
ment of destruction, as well as its 
inventor and his assistant, the 
lovely Miss Seberg. Triumphantly, 
Sellers returns to Fenwick, with 
his prisoners and his booty. 

The fact that the world’s tiniest 
nation now possesses the new 
weapon creates consternation 
among the statesmen of the big 
countries. America promptly sues 
for peace and Fenwick, at the head 
of a League of Little Nations, 
finally grants it. Sellers and Miss 
Seberg find they have more than 
a little in common. 

The players in this happy satire 
are completely wonderful, Sellers 
for his delightful triple-perform- 
ing and Miss Seberg for her light 
comedy. 

“The Mouse That  Roared,” 
based on Leonard Wibberley’s 
novel, was written for the screen 
by Roger MacDougall and Stanley 
Mann. Jack Arnold directed for 
producer Walter Shenson. The 
Highroad picture for Columbia re- 
lease is a thoroughly enjoyable 
experience. 


(Time for Comedy) 


Jean Seberg, young dramatic 
star of “Saint Joan” and “Bonjour 
Tristesse,” turns to comedy in Co- 
lumbia Pictures’ “The Mouse That 
Roared,” co-starring British co- 
median Peter Sellers at the ..... 
Theatre in Eastman Color. The 
new comedy tells what happens 
when the world’s smallest country 
declares war on the United States, 
expecting to be defeated and 
splendidly rehabilitated The film 
has been called the funniest pic- 
ture of the year. 


(Jean Seberg) 


Jean Seberg turns to comedy in 
Columbia Pictures’ “The Mouse 
That Roared,” in Eastman Color 
eGAtNSl ste nan eres Theatre. Hitherto 
represented on the screen by dra- 
matic roles in “Saint Joan” and 
“Bonjour Tristesse,’ Jean turns 
to comedy in the happy story of a 
tiny country that declares war on 
the United States in order to save 
itself from bankruptcy. Popular 
British comedian Peter Sellers 
also stars in “The Mouse That 
Roared.” 

Miss Seberg was born in Mar- 
shalltown, Iowa, where she ap- 
peared in several school and local 
plays. 

Upon graduation, Jean found 
work with a summer stock com- 
pany in Plymouth, Mass. She was 
auditioned for the part of Saint 
Joan in Otto Preminger’s movie 
along with several thousand other 
young hopefuls. Jean’s first hint 
of success came when she was 
called to Chicago with 150 other 
girls to read a three-minute scene 
from the script. Then she went to 
New York for a test. A month 
later, one day after her 18th birth- 
day, Jean flew to London to pre- 
pare for “Saint Joan.” She fol- 
lowed up her first role with an- 
other starring part for Preminger 
in “Bonjour Tristesse,”’ and soon 

will star in “Let No Man Write 
My Epitaph.” 

“The Mouse That Roared,” a 
Highroad picture, was penned for 
the screen by Roger MacDougall 
and Stanley Mann from Leonard 
Wibberley’s novel. Jack Arnold 
directed for producer Walter 
Shenson. 


(Mat I-A; Still No. 99-A) Stars Peter 
Sellers and Jean Seberg find romance 
in Columbia Pictures’ "The Mouse That 
Roared,"" comedy in Eastman Color. 
presented by Carl Foreman. 


(General Advance) 


British comedian Peter Sellers, 
who takes three completely differ- 
ent roles, and pretty Jean Seberg, 
who made her impression on the 
motion picture public with two 
strong dramatic roles in “Saint 
Joan” and “Bonjour Tristesse,” 
are starred in Columbia Pictures’ 
“The Mouse That Roared,” ...... 
at tHe aes aais sabe Theatre. The Co- 
lumbia comedy, a Highroad pic- 
ture, was filmed in Eastman Color. 

Based on the novel by Leonard 
Wibberley, “The Mouse That 
Roared” tells how the world’s 
smallest nation, the Grand Duchy 
of Fenwick, declares war on 
America so that it can enjoy the 
“fruits of defeat”? imposed by a 
generous victor. Sellers leads the 
invading forces, a small group of 
chain-mailed warriors armed with 
bows and arrows. 

Completely ignorant of the real 
purpose of his mission, which is to 
be defeated by the U. S., the ener- 
getic and enterprising Sellers “in- 
vades’” New York during a routine 
air alert, when the streets are 
empty and captures a general and 
four New York policemen. Then 
he seizes a fantastic, powerful new 
weapon of vast destructive force, 
as well as Miss Seberg, the inven- 
tor’s lovely assistant, and the in- 
ventor himself. 

Possession of the new weapon 
helps Fenwick win the war. And 
Fenwick organizes a League of 
Little Nations which dictates and 
maintains world peace. 

In addition to his “soldier” role, 
Sellers plays the Duchess, who 
rules the tiny country of Fenwick, 
and her suave Prime Minister. His 
is a triple tour de force. Miss Se- 
berg is said to be a facile and at- 
tractive comedienne. Roger Mac- 
Dougall and Stanley Mann penned 
the screenplay. Jack Arnold direc- 
ed the satricial comedy for pro- 
ducer Walter Shenson. 


(Peter Sellers) 


“Comedians are not funny peo- 
ple,” according to Peter Sellers, 
British actor who stars with Jean 
Seberg in Columbia Pictures’ 
“The Mouse That Roared,”’ com- 
edy in Eastman Color of a tiny 
country that declares war on the 
United States. 

“When you come to think of it, 
I don’t get much time to work at 
being funny in my private life. 
When I am filming, I have to be 
at the studio at 7 a.m. For ‘The 
Mouse That Roared’, one of my 
makeups (I play three roles) took 
three hours. Besides, I appear in 
stage shows, record my radio 
show, make records. I also have a 
wife and two small children.” 

Sellers is too modest to com- 
pare himself with other great co- 
medians, but it is a matter of 
record that clowns and comics are 
serious-minded, even lugubrious, 
men in their private lives. When 
he says: “Comedians are not fun- 
ny people,” Sellers is speaking 
for all the kings of comedy. 

A Highroad picture, “The Mouse 
That Roared” was penned for the 
screen by Roger MacDougall and 
Stanley Mann from Leonard Wib- 
berley’s novel. Jack Arnold di- 
rected the comedy for producer 
Walter Shenson. 


(Opening Notice) 


Columbia Pictures’ “The Mouse 
That Roared,” starring Peter Sell- 
ers and Jean Seberg in her first 
comedy role, opens .......... at 
thes. a aaceepete ais as Theatre. “The 
Mouse That Roared,’” in Eastman 
Color, tells what happens when 
the smallest country in the world 
declares war on, and actually in- 
vades, the United States. A High- 
road picture for Columbia release, 
“The Mouse That Roared” was 
scripted by Roger MacDougall 
and Stanley Mann from the novel 
by Leonard Wibberley. Jack 
Arnold directed for producer 
Walter Shenson. 


THE MOUSE 


As an off-beat approach to the picture, 
work the following around the “mouse,” 
bearing in mind that any white mice used 
in your campaign are “‘cousins” to Jonas, 
the British mouse which figures import- 


antly in the film. 


e Stage a “Pet Mouse” contest at the theatre, 


or on a TV show, with younsters owning them 
putting them through their paces. Prizes 
awarded for prettiest, oldest, smartest, strong- 
est, etc., pets. 

e Deejay contest, for postcard lists of mouse 
heroes, or those mentioned in poetry, etc., 
Mickey, Mighty, Church, one that ran up 
the clock, Night Before Christmas, etc. 

e Contest for small fry, to give imitations of 
what a mouse roar would sound like. 

e Have local pet stores display mice in their 
windows and if possible play sound effects 
record of lion roars on PA system. Also, dis- 
play in advance lobby with credits behind 
cage. 


WINE-MAKERS! 


In “The Mouse That Roared,” two men 
walk on vats of grapes in their bare feet 
to produce the famous wine of the 
Grand Duchy of Fenwick. This suggests 
a local TV stunt and another show in the 
theatre lobby in which one or more pretty 
girls, bare of limb and with skirts held 
high, actually demonstrate this method 
of making wine. As they walk on the 
grapes, one of the young ladies may be 
interviewed on the process and her feel- 
ings performing the stunt. Later, samples 
of the “wine” produced by the girls, 
should be sent to news, radio/TV critics, 
local VIP’s, etc. in small bottles bearing 
the label of the Grand Duchy, locally 
printed and using the Grand Fenwick 
“crest”? from Still No. Art 6. 


TAKE A TUB 


Jean Seberg is shown bathing in a large 
wooden wine cask, in Still No. 76A. If 
possible, duplicate the scene in your 
lobby, or a store window, by posing an 
attractive model in a large cask or tub, 
with appropriate copy. Use this still, and 
Still No. 77A, for window-planting wher- 
ever bath supplies—soap, towels, bath 


robes, ete.—are sold. 


TIE-UP! 


Highroad Productions, producers of 
“The Mouse That Roared,”’ have tied-up 
the picture title with the Cresta Blanca 
Company, which is distributing a bever- 
age labelled Pinot Grand Fenwick. Label 
also carries title and picture credits. 
Work with local distributor, if your situa- 


tion permits. 
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ACCESSORIES 
Theyre “OUR =. 
TAKING NOMINEE > 

Eee FOR THE. 
AN INVASION oly AG 


OF LAUGHS!» 


+ 3 SHEET + | SHEET 


© 22x 28A e 22 x 28B 


(SLIDE same design) 
e EIGHT 11x 14's «INSERT CARD 


e TWO 40 x 60's, 30 x 40, 24 x 60 
and 24 x 82 SPECIALTY DISPLAYS 


e FIVE STILL SETS «© TRAILER 


(25 horizontals, 25 uprightts, 10 color, pressbook 
set, art set) 


e COMPOSITE MAT 


All Accessories Are Available At 
National Screen Service Exchanges 
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ANUUILL 


Ea TTVPTTUUNTIUUUATTCERTIOIUUTOUUUUCETUUCCEUUCOMUCCOTREUOGRICOGAIUCULULCOER POM LUTLLLUGLELUCOAUICELUUOL LULA LOCGELLLGOLLLCCCeRRUCLLOLLGLOLOCG ULL CGE LU 


EMBASSY’ GAG 


Base a number of unusual promotions 
on the imaginary country the Grand 
Duchy of Fenwick, the locale of ‘““The 
Mouse That Roared,” and the princi- 


pality’s ruler, the Duchess Gloriana. 


e Use neighboring empty store to establish a 
local consul of Grand Duchy of Fenwick or 
in your own theatre lobby. 

e Paste imprints of official Fenwick seal on 
small bottles of grape juice, wrap in paper 
bearing picture-theatre-playdate credits and 
distribute to all critics and VIP’s. 

e Invitations to guest of honor on formal cards 
in script, bearing seal and signed by hand, 
Duchess Gloriana. 

e As a street bally, have a staff member, dress- 
ed in formal clothes, wearing a monocle, a 
a bowler hat, spats and cane, walk through 
town with picture credits shining through his 
shirt or carried on his back on placard. He 
also visits copy desks with stories on_ his 
arrival in town with the picture. 

e Promote a dinner at local restaurant for sev- 
eral invited guests or winners of a contest 
with deejay, to meet ‘‘Ambassador of Grand 
Fenwick.”’ 


THE BOOK(s)! 


Two editions of the novel ‘“‘The Mouse 
That Roared,” by Leonard Wibberley are 
available for local store tie-ups and pro- 
motion, a hard cover book published 
by Little, Brown and a paper back edition 
distributed by Bantam Books. Go after 
tie-ups and contests using the soft cover 
book edition. Work, too, on Wibberley’s 
newest best-seller, “Quest for Excalibur,” 


now in the stores. 


e Display the books at concession counters. 

e@ Have a girl as a walking book bally. 

e Make up a book mark using one of the one 
column pressbook ads and distribute around 
town. 

e Slip sheet all copies on sale with picture-play- 
date credits. : 

e Make up a wraparound with full credits for 
presentation to book reviewers, radio/TV 
critics, as contest prizes, ete. 


Printed in U.S.A. 
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www.mediahistoryproject.org 


